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OUTLOOK ON
EUROPEAN DISTRIBUTION:

Norway



In 10 In 10 minsmins......

 Distribution & Exhibition
 Releases
 Promotion
 TV
 Public Support
 Norway = the independant country..?



HistoricalHistorical facts facts

 1st screening:  
April 6th 1896

 1st production
1908

 Law of Cinemas, 1913
 Censorship
 Municipal ownership
 Population: 4,6 mill
 Tickets sold: 13 mill



DistributionDistribution

 Active distributors: 15
 SF, UIP, Buena Vista, SandrewM, ColTriN, Fox,

ORO FILM, Scanbox, Arthaus, (8 - 12% m.sh)
 SEG/Action, Fidalgo, Europafilm, Coriander, Tour de Fosse,

Filmoptimistene (6 last < 1% marketshare).

 6 non-independent distributors have appr 90%
marketshare

 Hor/vertical integration. No, because of the
cinema system



ReleaseRelease  ofof  moviesmovies::
 Number of scr.: 400
 +Local, travelling: 200

counting for 1%
 Independent = ALL!
 Films released-05: 232
 Released 2004: 205
 American = 75%
 Indep.: appr 80 films
 Each week 4-5 openings
 Prints: 4.478  (avg 19,

doubled in 10 years)



PromotionPromotion::

 Cost: % of budget?
 Blockb.promo: € 300 - 500’
 Promo indep.: € 20 - 200’
 Last 10 years: Shorter

windows, more prints, bigger
budgets.

 Big gets bigger, 
small smaller



TV:TV:
 No big player
 Buying European movies
 But at low prices: €5-10’



PublicPublic support support

 Cinema system = structural equality
 5-6 films gets  € 6 – 10’
 Subsidies are for all
 Dubbing support
 4 of the top cinemas may give

guarantee against P/A loss



More More questionsquestions??

hoffart@orofilm.no


