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Distribution – Denmark

Low-budget Eye for Eye gets Hollywood-style release

Filmfabriken, nicknamed the Danish Miramax by its founding producers Regner Grasten and Peter Aalbek Jensen, launched its first production, Eye for Eye on 75 Danish screens yesterday, with a P&A spend usually reserved for Hollywood blockbusters. 

Eye for Eye is the autobiographical second feature by Kaywan Mohsen, son of an Afghan father and Iranian mother but raised in Denmark. Promoted with the tagline "A shocking film about a Denmark you don't want to know about", the film is the underground portrayal of a young refugee who nobody wants to deal with. He finds friends who offer him a new life, made up of crime, sex, drugs and violence. When a teenage girl is raped, he convinces his gang to avenge her. 

Just like for his feature debut Made in Denmark, Mohsen wrote, directed, produced, edited, and scored Eye for Eye, in which he also stars. And all for under €14,000. 

Created on Mohsen’s laptop, the film was then pushed to 35mm. Grasten and Aalbek Jensen’s joint venture Filmfabrikken provided the extra funding for the film, which cost a total €214,000. The film was produced by Royal 1 in association with Filmfabrikken, and with support from Vest Danske Filmpulje and the Danish Film Institute. 

To comply with Filmfabrikken’s credo, which is to turn a small film into a big event movie through heavy marketing and promotion “à la Miramax”, Eye for Eye was launched yesterday with a P&A spend of €254,000. “As this is a low budget film, you can take a lot of chances on marketing and use a big release,” explained Grasten. 

“The risk is fair. “ Eye for Eye is sold internationally by Trust Film Sales. 

Next on Filmfabrikken’s production slate is You & Me, a feature-length version of Christian E. Christiansen’s short film At Night, nominated for an Oscar this year. Described by Grasten as a “kleenex movie”, You & Me will be produced by Zentropa’s Louise Vesth for €1.2m. 

Annika Pham
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Distribution – Italy

Movimento: New adventures in distributing


There is a new distribution company on the Italian market: Movimento Film, founded by producer Mario Mazzarotto. 

"The chronic difficulty in finding distribution in Italy, even for the best films that distinguished themselves at top international festivals, has compelled a group of filmmakers to throw themselves into a new adventure. In recent years in Italy there have been increasingly more directors who, out of necessity, become makeshift distributors in order to get their own films seen, often with better results than those who had more established companies behind them” reads the company’s press release. Movimento’s mission is to make the choice to involve producers and directors in the distribution of films more solid and continuous". 


The first title on their slate was, in fact, Shelter, the second film by Marco Simon Puccioni, produced by Mazzarotto and released last January. 

Upcoming releases, which will involve arthouse cinemas and those independent distributors most sensitive to arthouse films, are Alexandra by Alexander Sokurov (in competition at Cannes 2007) and Woman’s Hearts by Kiff Kosoof (selected in the Panorama section of the 2008 Berlinale) .

Camillo de Marco
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Distribution – UK

Happy-Go-Lucky, Persepolis win UKFC P&A funds


In its latest round of awards, the UK Film Council’s P&A Fund awarded Momentum Pictures £210,000 for Mike Leigh’s character study Happy-Go-Lucky, enabling the release to be widened to 100 prints. 

Optimum Releasing received £180,000 for Marjane Satrapi’s animated film Persepolis, allowing the release to be widened to 60 screens. Twentieth Century Fox received £154,000 for Martin Scorsese’s Berlin opening Rolling Stones documentary Shine a Light. Thanks to the award, a live premiere where 98 cinemas across the UK were linked to the Leicester Square premiere was made possible. 

P&A Fund Awards:
Happy-Go-Lucky (Momentum) – £210,000
Persepolis (Optimum) – £180,000
Shine A Light (Fox) – £154,000
I’m a Cyborg (Tartan) – £20,000
Mister Lonely (Tartan) – £5,000
You, the Living (Curzon Artificial Eye) – £4,360
Under the Bombs (Curzon Artificial Eye) – £3,604
Terror’s Advocate (Curzon Artificial Eye) – £5,000
The Waiting Room (Lionsgate UK) – £5,000
Tovarisch, I Am Not Dead (Cyclops Vision) – £5,000
XXY (Peccadillo) – £5,000
We are Together (EMI/Shooting People) – £5,000
Water Lilies (Slingshot) – £1,560
The Thirty-Nine Steps (1935) (Park Circus) – £5,000
Joy Division (The Works) – £5,000
Honeydripper (Axiom) – £5,000
Ealing Comedy (Ealing Comedy) – £3,500
Captain Eager and the Mark of Voth (ICA) – £5,000
Beaufort (Trinity) – £5,000
Flight of the Red Balloon (Sound and Media) – £5,000
Night Bus (Maiden Voyage) – £5,000
ICO Essentials: Dreams (Independent Cinema Office) – £5,000
Away From Her (Metrodome) – £4,972
Assembly (Metrodome) – £5,000 

Naman Ramachandran
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Distribution – France

Isabelle Dubar joins CTV International

Isabelle Dubar, founder of ID Distribution, has bounced back after her company’s termination of activity at the end of 2007 and has been named Head of Acquisitions at the distribution company CTV International. 

Along with overseeing theatrical releases at CTV, she will create a label devoted to the promotion of quality independent film, aiming to distribute between six and eight features per year.

Dubar’s (see interview) recent successes at ID include Any Way the Wind Blows by Belgian director Tom Barman, Private by Italian director Saverio Costanzo, and Manifesto and The Sky Turns by Spanish directors Joaquin Oristell and Mercedes Alvares, respectively. 


Other successful titles include numerous French productions and co-productions such as Laurent de Bartillat’s The Vanishing Point, Gaël Morel’s Three Dancing Slaves, Jean-Paul Civeyrac’s Through the Forest, Paz Encina’s Paraguayan Hammock and Julia Loktev’s Day Night Day Night.

CTV International’s line-up includes I Served the King of England by Czech director Jirí Menzel, a film that was lauded in competition at Berlin in 2007 and won the Fipresci Prize (see Special Report). The title is set to be released on May 7. 

So far this year, the distribution company has launched, among others, Jean-Pierre Limosin’s Young Yakuza (on release since April 9) and Dominik Graf’s German feature The Red Cockatoo. 

European films released by the distributor in recent years include Jens Lien’s Norway of Life, David Oelhoffen’s In Your Wake, Michael Winterbottom’s The Road to Guantanamo and Hungarian titles District by Aron Gauder and Pleasant Days by Kornél Mundruczó. 

Fabien Lemercier
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Distribution – UK

New Wave makes splash with Cannes acquisitions


Fledgling arthouse distribution outfit New Wave Films have pre-bought two Cannes competition titles – the Dardenne brothers’ The Silence of Lorna and Nuri Bilge Ceylan’s Three Monkeys. 

The company has also acquired British director Joanna Hogg’s Unrelated, which won the FIPRESCI prize at the 2007 London Film Festival; Andrzej Jakimowski’s Tricks, which won the Europa Cinemas Label at Venice 2007; and Antonello Grimaldi’s Quiet Chaos, starring Nanni Moretti. 

Unrelated, opening September 5, will be the company’s first release. New Wave expects to handle 4-6 films yearly, with Verve Pictures looking after theatrical bookings and DVD releases. 

Former Artificial Eye heads Robert Beeson and Pam Engel established New Wave Films in February. Engel said, “Our philosophy remains the same as when Andi Engel and I established Artificial Eye over 30 years ago, with Robert joining us soon after: to acquire quality art house films from around the world and present them to the audience that we know extremely well, plus attracting the next generation of cinema-goers to these movies.” 

“Joanna’s a real talent and having a British film as part of New Wave Film’s first releases says to the UK industry that we are open not just for films from abroad – but we are looking for quality films here in the UK as well,” Engel added. 

Beeson said, “I believe the main factor that sets us apart, is that through our extensive experience in distribution and owning cinemas we know our arthouse audience very well – and what they generally respond to. Plus with our relationships with key sellers, directors and producers, they can trust us to get the best UK release for their types of films.” 

Naman Ramachandran

