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Distribution – UK/Ireland

Harry Potter drives Cineworld profits

Multiplex chain Cineworld’s pre-tax profits climbed to £12.4 million for the 12 months ending December 2007, up from a loss of £7.7 million during 2006. The group attributes this to the strong box office legs of summer blockbusters such as the latest Harry Potter offering, The Simpsons movie and the Pirates Of The Caribbean and Shrek threequels. 

Admissions were up 4.9 % to 45 million, accounting for £185.7 million in ticket sales. Amongst European cinema, The Lives Of Others, Tell No One and La Vie En Rose contributed strongly to the box office bottom line. 

The chain, which has 770 screens across the UK and Ireland, also reduced net debt to £124.4 million compared to £314.2 million in 2006. In addition, group revenue rose 2.4% to £285.3 million. 

Group CEO Steve Wiener said, “It has been a transformational year for Cineworld. We listed our shares on the main market of the London Stock Exchange in May 2007 raising £120 million before expenses for the Group and selling shareholders. We remain focused on delivering our strategy, as stated at the time of the IPO, with increased revenues and profitability and continue on schedule with our investment plans for new cinema rollouts and refurbishment of our existing estate.” 

“The New Year for Cineworld has started well and attendances have been strong. This has been driven by the success of a number of blockbusters and is testament to the resilient nature of our business model and the enduring appeal of film. Overall, we anticipate an increase in revenue for 2008 as a whole,” he added. 

Naman Ramachandran
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Distribution – Netherlands

Waterfront kicks off with Skin flick

Dutch production company IJswater Films launches the first film through its new distribution arm Waterfront Film Distribution today. Skin, the feature debut of Golden Bear winner Hanro Smitsman, will debut in four theatres before making the rounds on the arthouse circuit.

Smitsman’s film is part of the “telefilm” series that is mainly financed for and by one of the Dutch broadcasting networks, with some of the titles debuting in cinemas a few months before their first scheduled airing on TV. 

Recent examples of successful telefilms also distributed in cinemas include Schnitzel Paradise, with over 365,000 admissions in 2005, and this year’s Nothing to Lose (TBS), which debuted at the Rotterdam Film Festival and has so far attracted over 100,000 filmgoers.

Skin is inspired by a true story that took place in 1983, when the 16-year-old son (Robert de Hoog) of a Jewish father (John Buijsman) severely traumatised by WWII turned from a difficult teenager into a neo-Nazi and killed a 13-year-old boy of Antillean decent. The film was written by the director in collaboration with Germen Boelens and Philip Delmaar. 

Waterfront will use the digital distribution network of Cinemanet to bring Skin to 12 cities ahead of its May 8 television premiere, with stops that include Amsterdam, Rotterdam, Utrecht, Maastricht and The Hague. The film will be preceded by Smitsman’s short Contact (Raak), which won the Golden Bear in Berlin last year.

Skin was produced by IJswater in co-production with Kasander Film Company, the CoBO fund, the Public Broadcasting Network, the Humanist Broadcasting Organisation, the Stimuleringsfonds and the Ministry of Culture.

Producer Marc Bary of IJswater Films has said they might also release foreign co-productions through their Waterfront label.

